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HANEA GIDA SANAYE VE
TicARET LiMiTED SiRKETI

AKCABURGAZ MAH, 3028 SOK. NO:1/14
ESENYURT/ISTANBUL/TURKIYE

Bagimsiz olarak degerlendiriimis ve asagduda yazih standardmn
gereksinimlering uyumiu oldugu befirlenmistir.

OHSAS 18001:2007

Bu sertifika asagidaki kapsam dahifinde verilmistir,

BAHARAT VE KAHVE IMALATI

Sernilia Moo AQM-TR-3RED
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since establishment € decades ago, our mission was and still to research, design and
manufacture innovative FMCG products complying with the latest scientific findings
and advancements. For decades we ve been expanding our expertise, discovering new
markets and applications from our innovative thinking. We are here now as a result of the
reputation our brands gained, and we are offering the essence of our success to be shares
with private label customers to build their own brands.
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OUR TEAM

liss o

Our TEAM of FMCG experts are dedicated to our company purpose, which is to serve the
best and most suitable products to our customers. We have a vast network of resources
that we have built in over €. years of trading, this network enables us to reach out to the
highest qualities and best prices available in each products range. We embrace innovation
in every aspect of our work to provide the highest quality products at affordable prices.
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Working with us

The road from product idea to retail success is full of challenges, and its useful to have an experienced team
in this field helping along the way. Since decades, our company is making use of consumer insights, market
knowledge and innovative spirit to provide our consumers with the best and most satisfying to their needs
products through our successful brands and projects. And today we subjugate these expertise and resources
for our private label customer and partners to bring your products from the idea to the hands of consumers,

easily and swiftly and with the quality that will make your customers come to buy them over and over again.
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Let our work speak about us, over years we had built and developed a lot of brands
in the fields of restaurants, FMCG and food industries. Our high knowledgeable staff
in those fields are qualified to offer our customers customized services depending
on their requirements and products specifications which suits their markets and
consumers taste. These services covers the whole process starting from the idea

and ending with the finished product, including:
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and deavelopment
Jlaiioll pgbigq duwain

Our passion is the creation of products with new or different
characteristics that offer new or additional benefits to both our
customer and the consumers. Besides we are keen of retrieving the
glamor of existing products by identifying its weaknesses and treating
them, and making full use of its strengths beside adding our special
touch to them. Our products engineering and development process

includes the following steps
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03 Formulation
I crio St
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dyynull duggllg (isll pronill

Our team of graphic designers, photographers and art directors are
conveying the latest market trends in their fields, and they have a
long experience in FMCG branding process. They know the packing
materials and restrictions, and fully aware of the differences in taste of
each region of the world, so their work reach the eyes and minds of the
consumers before their hands reach for your product on the market

shelves.
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Whether you are looking for the highest quality, best prices or
any distinctive features in any of the products you are willing
to pack, we are experts in reaching for the best and strongest
raw materials suppliers in the world, through our network of
suppliers that we extend and update year after year, allowing us
to dig deep to the primary suppliers in the international supply
chains.
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With years of experience in FMCG manufacturing, either in our labs or
through cooperation with our partners in FMCG and food technology
institutions, we are keen to offer our services related to formulation
of products and developing its recipes according to with your needs in
relation with ingredients, specifications, shelf life, analysis, compliment
with international standards or customized to your region, including all
the authorized certificates and documents related to the product.
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COFFEE

og-gall

clyds - 4o | sl aigbunls 5905 f Jsgll g abo & iubunls 5995 brug - 4o Iy sl digbunls o905

Palestinian coffee Extra with cardamom Palestinian coffee ground with cardamom Palestinian coffee Extra with cardamom
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SPICES

Gylgdl

Allspices jLgdl
(9gabo/L1d)

Cardamom Jugll
(uugj20/ygabio/Lio)

Dried lemon wada0ll jgoulll

(o)

Nutmeg vl 6jgall
(0920 /Lun)

Sumac @G Llouull
(0gabo /Lwo)

Onion Jodl 4

(guis/ ygobo/Laann)

Glangal glbilaJl <
(9gabwo)

Corionder o&pjsll 4
(9gabo /L)

Black seed a»jall 4

(L)

Dill seed  éslpall <«

(o)

Clovers  Jaijsll
(9gabwo/Lio)

Turmeric  p35)4ll
(9gabo/Lo)

Cumin ggosll
(9gabwo /o)

Ginger Juaifl
(ygobo /L)

Garlic ogdll
(wlws/ ggabo /Laoa0)

Hot chilli abull Jalall 4
(ygabo/Lo)

Paprika glall Jaloll 4
(9gabwo)

Black pepper aqulill Jalall 4
(ygabo /L)

White pepper gawulll Jalall ¢
(ygabo /L)

Cinnamon aojoll 4
(ggabo /L10)
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READY RICIPE BLENDS

6jolall cilangll Jlgi

(_pJI "%IL; z__)l oo le! hls < a195) Ul a 95'||L_| al '_\JJIE'\ hls 4
Curry Chicken seasonings Turkish Chicken seasonings

JI qllgl '_)3J|é'1 bl5s 4 qQ _|_5_|JL!JL_1 z__)l aJale! hls 4
Spicy Chicken seasonings BBQ Chicken seasonings

op Ul g < 0520l (painlla_hls
Burger seasonings Smoked mandi seasonings
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wlisg d ool Jlgi < al oo Jlg_i € wli5g d ool Jlgi €

Meat and Kebab seasonings Meat and Kebab seasonings

e LT 17 -
.
A gy o] ey

0—330 Saio Jlgi < clow Jlgi < 0—330 Saio Jlgi <

Meat and Kebab seasonings Fish seasonings Meat and Kebab seasonings
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rgro jil Julgi

Spicy rice seasonings

)Ly jjl Julgi

Bukhari rice seasoings

s192iill Julgi

Tandoori seasonings

sigl il Jlgi

Ouzi rice seasonings

ool jjl Jilgi

Yellow rice seasonings

LY il Jilgi

Stuffing rice seasonings

sl Jilgs

Thai seasonings

-
KABSA PIRING BAHARAT]

b KABSA RICE SEASONING W)

auuddl jji Julgi

Kebsa rice seasonings

oibp )l Jlgi
Biryani rice seasonings
Gl i Jolgi

White rice seasonings

@JJ\Jw

DCH..H.AI.K FAHARATI




Lblby Jilgi 4 SJBlL oo Jilgi 4 oiamso Jilgi 4

Potato seasonings Chicken curry seasonings Mexican seasonings
09281 Jlgi 4 Oljlgy 2uw Jilgi 4 Jous Jlgi <
Cajun seasoings Seven spice seasonings Falafel seasonings
plebll Ciligiio 4 Gileill Jlgi 4 &l aisll Jilgi 4
Food appetizers Sausage seasonings Shami kebbeh seasonings
Ubwlo pllall Jilgi 4 Ubwlolbdll Julgi <
Garam masala seasonings Tikka masala seasonings

METICAN SEA SOAmS

b=

FALAFEL Aol {s E e el “f "PATATES BAHARATI I
FALAFEL BAHARATI MEMSIALI BAHAFATI \ ' o e ! i BOTATO SEASDMMI o
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HERBS

Glsjgllg wbinedll

29U < Q100 4 e Gi9 € Jiigdopo ¢
Chamomile SQge leavers Bog leavers meroer

uguily < cadao gloyy 4 ca b0 yudys 4 caaqo jicj 4
Anise seed Dried basil Celery leavers Dried thyme

yogih < Q255 < alitel (plis < 190 (L <
fennel Roselle Herbs tea floweral tea

nlojg) 4 cadao duils 4
Rosemary Dried dill

Dried mint

fenugreek
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KITCHEN ESSENTIALS

aubuoll Aluwblwl

.'_-f.fu j,'}
lgixsJl jgay 4 Ugilpp 4 ologw 4 ologw < Ll jgay 4 olisll jo3 <
Quinoa seeds Granola Oats Oats Chea seeds Flax seeds

oo 4 Lo wlao € Pl puosll 4 o0l puoull 4 clos aals 4 goodll ghas 4

Mahalab lump suger White sesame Rosted sesame Cookies seasoning Citric acid
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agabuwo jji 4 éigabo a > ¢
Baby rice Grounded fenugreek

NSTRC TR o2l gipw cilau ¢

Brown sugar Instant Sahlab mix

ﬂﬂfl L = ]

q B
oo

ik

Py

ditlgbguully guso s 4 wgilally guso clys €

Chocolate Cake mix Vanilla Cake mix

alb glsls <

Cocoa sweet

o gsls <
Cocoa pouder

aloall ashy ajgis 4
Chicken flavored broth mix
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DISTINCTIVE PALESTINIAN PRODUCTS

ithuuls il jic) 1
Palestinian Green Za ater

Gitbuuls duby jjy

Wat.ermelon Seeds

uJ-lb-lUJ-OuJ-'}J-CJ1

Palestinian Brown Za ater

24
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PRIVATE LABEL

YOUR EXPERT PARTNER
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PRIVATE LABEL

dnnioll bl alénlall

The benefits of
private labeling

sil2ill @olall papnsi ljsas

Increasing your net profit

Adding value to your brand name

Making your customers feel the difference with

customized products

Getting more loyal customers to your brand

6jliao dpuiy el olo 6aj

dylaill elio sl &5lo] dosd le Jonall
pgilblisl aaillo 4l vilaiiay @pally gapeidy il
aylaill cliols) eliflj go jisl cllg Gle Jgnall
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International
Supermarket chains
are adopting private
labels

a0isi il dxollell cibjlopguull Juwtlw

anniall d)laill Glénlall

© oo [ M

Carrefour

International market researches states
that retail local retailers are winning

using private label

oo algy ol gui dwollell dwdgull ilaydll
plaaiwl ggogaiy dijaill dlaoll pull
dnnaoll dayladl cilénlall

&jladll cilodlell clai
allgll 6 dnniall
&14u30 1 62030l

U.S. PRIVATE-LABEL PERFORMANCE

Private-label growth trajectory rises beyond all branded tiers

A
4%

L%
s
4%
i)

] oz @ 20nm nazor

Slsayall lasl go oioll Golall oo

PRIVATE-LABEL SHARE, TOP BRANDS AND SMALL BRANDS BY COUNTRY

(2016 vs. 2014)

2014 005 204 2006 Z0M N6 20M 06 DM 6 Z0M 206 204 206 Z0M 206 2014 2006
SPUN UK GERMANY  MUSTRIA  BELGIUM  PORTUGAL METHERLANDS  FRANCE ITaLY

'm PRIVATE-LABEL SHARE  m OTHER BRANDS SHARE @ TOP BRARDS SHARE

poi3oll Gololl dns (6 goill dpui

GLOBAL PRIVATE LABEL
6

Value Share Growth 2015-201
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Private Labeling Steps

(Taking in consideration that every product or project has its own

attributes, these are in general what we do in the process of

private labeling)

I. Concept: First lets define the product, determine the market trends, specify the

sizes and price point.

. Product Engineering : We will discuss customer taste and demand, specify
regulatory and label data, formulate the recipe and the ingredients technical

restrictions.

. Brand Customization: Either if it is new or existing brand we can offer our
services in relation with the design artwork, visual branding and choosing the

most suitable packing materials and types for all the packaging levels.

€. Production and Shipping: By applying the best production and industrial
practices and with the most up-to-date means. We take our customers and
partners reputation very seriously, so we put in whatever it takes to achieve the

best results in the aspects of quality, safety standards and delivery time.

28
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Business Lines

» Coffee (Turkish, Espresso, Filter. Single origin & Blends)
» Herbal & Floral Teas

* Spices & Herbs

* Seasoning Blends

* Instant drinks (Hot & Cold)

* Coffee creamers

* Recipe Mixes

« Extracts, Food colorants and Flavors

« Instant soup, Stock Powders & Bouillons

¢ Bchamel, bread crumbs, coatings

« Kitchen Basics (Salts, Sugars, beans and legumes, dried
fruit, nuts and seeds)

« Baking Ingredients (ready cake and desserts mixes, vanilla,
baking powders, cocoa, corn starch, chocolates and decoration

items)

* Sauces, syrups, dressing and Vinegars

Jlocill bghs

Livioll 5210 lgclgil 2100y yilallg quipuu il ayyell ,aysyill) sggall »
(abglaall g

198j)lg wliie Il Cligpitog (sLil «
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Jilgill cilbls o

sjalall vilangll Jilgi »

(62jWlg aisbudl) peail deypw bgpiall
6ggall doy5

wilgaillg plebll glgll ,wilnliuwall «
aclgil @§pallg praill deypw Cilygadl «

dslgall ,cildgaulg wgiall aclgil pullg alall) uball Ciluwbwl
(Joawlg Wipwbollg dagaall

Ailell ejalall wlglallg eliall wibls) wljgidall Cloflivo
(gwjil algoq aiUgauill ,cLidll ,glalall ,joql pisull

aclgil Jallg awiill gl cilbgnll «

29



Packing Type Jlocill bghs

Depending on the products nature and specifications and
targeted market trends and habits, you can choose from a
wide range of packing options

cliday doagiuall Glguwil @Ig:’)ig Ubadiall vlenlgog deub (e Ialaicl
ool aljuisy guwlgll Glbil o wuwliodl 23305

01 Retail Packing

afjailly pyll coylai

I. Carton Box ugidll Llgue 1
r. Plastic and foil pouches oquing) Ilg cliiw il ulsl .2
. Plastic containers adyiwdyl wlgeell .3
€. Plastic and glass jars awbjlg aduiwddl wlibbyoll .4
0. Tins duinsall wlell .5
1. Plastic and glass bottles bl ol awsuiw il cbbjl .6

02 External packing

)51 Laglsill

I. Cartoon box
r. Dispensing stands
I*. Cartoon stands

€. Promotion bundles

auigipall @olindl .1
2jgill Jolgo .2
auigiysa)l wlailiwdl .3
Bgll Wlgie .4

03 Wholesale packing

If you plan or already selling your
private labeled products to other
businesses like restaurants and
hotels, we can deliver any other

packing type with the suitable sizes.

Uil clalio g 09l ol hhaj ciis 13l
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BEST HARVEST

©@000O®

istanbul / Tiirkiye

Tel. +90 212 876 69 88

info@hania.com.tr

www.hania.com.tr
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